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ABSTRAK 
 
Penelitian ini bertujuan untuk menguji pengaruh karakteristik perusahaan dan 
corporate social responsibility terhadap agresivitas pajak suatu perusahaan. 
Karakteristik perusahaan yang digunakan dalam penelitian ini yaitu ukuran 
perusahaan, laverage, profitabilitas, market to book ratio, inventory intensity, dan 
kepemilikan mayoritas. Populasi dalam penelitian ini adalah seluruh perusahaan 
manufaktur yang terdaftar di Bursa Efek Indonesia (BEI). Teknik pengambilan 
sampel dalam penelitian ini menggunakan purposive sampling dan diperoleh 35 
sampel perusahaan yang dijadikan sebagai kriteria selama tahun 2010-2014. 
Pengujian hipotesis penelitian ini menggunakan teknik analisis persamaan regresi 
berganda. Hasil penelitian ini menunjukkan bahwa ukuran perusahaan, laverage, 
inventory intensity dan corporate social responsibility berpengaruh positif dan 
signifikan terhadap agresivitas pajak, artinya besar kecilnya ukuran dan kewajiban 
suatu perusahaan dan semakin tinggi tingkat corporate social responsibility akan 
mempengaruhi tingkat agresivitas pajak di setiap perusahaan. Laverage dalam hal 
ini memanfaatkan utang untuk meminimalkan beban pajak perusahaan bahakn 
cenderung mengarah agresif terhadap pajak perusahaan. Sedangkan profitabilitas, 
market to book ratio dan kepemilikan mayoritas tidak memiliki pengaruh terhadap 
agresivitas pajak, artinya perusahaan lebih memilih meningkatkan laba daripada 
memenuhi beban pajak dan ketika pertumbuhan saham perusahaan menurun maka 
investor akan enggan berinvestasi pada perusahaan tersebut.  
Kata Kunci: Karakteristik Perusahaan, Corporate Social Responsibility, 
Agresivitas Pajak, Effective Tax Rate. 
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ABSTRACT 
 
This research meant to test the influence of the characteristic of the company and 
the corporate social responsibility to the aggressiveness tax of a company. 
Characteristic of the company uses firm size, laverage, and inventory intensity. 
The population of this research is the entire manufacturing companies which are 
listed in Indonesia Stock Exchange (IDX). The sample collection technique has 
been done by using purposive sampling and 35 companies have been obtained as 
sample criteria during 2010-2014. The hypothesis test has been done by using 
multiple linear regressions analysis technique. The result of this research shows 
that firm size, laverage, inventory intensity and corporate social responsibility 
have significant influence to the tax aggressiveness; it mean that the size of a 
company, liability and level of corporate social responsibility will influence the 
tax aggressiveness level in each company. Laverage uses debt to minimize tax 
burden of companies even more likely to lead aggressively against the 
corporation tax. Meanwhile profitability, market to book ratio and majority firm 
does not have any influence to the tax agggressiveness, it means company prefer 
to increase the profit instead of meet the tax burden and when the the company 
stock is decreased, investors will not invest in that company. 
Keywords: Characteristic of the Company, Corporate Social Responsibility, Tax 
aggressiveness, Effective Tax Rate. 
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